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Today, February 12 

Who is your client, and what are its media goals? 
Michael Olguin: Silhouettes is an online Web site/catalog brand specializing in plus-size clothing for women. It wants to 
be seen as the leading destination for plus-size fashions and was looking to drive brand awareness in as many top-tier 
media outlets as possible.  

Today is a great placement, but what made it a good fit for Silhouettes? How did you pitch the show's producers? 

Olguin: Formula set its sights on Today because of its great credibility and its ability to reach more than 17 million of 
Silhouettes' target consumers. However, the show is a tough get and rarely does single-brand features. So instead of 
directly pitching the show, we opted to leverage our relationship with plus-size fashion authority Michele Weston - who 
is a recurring expert for Today. We worked with Weston for several months as she put together a fashion segment that 
featured Silhouettes, along with other plus-size brands. 

Did you do any media training for Weston? What clothing or support materials did you provide to help clinch this 
placement? 

Olguin: We didn't do any media training, but we did provide her with data points related to the brand and the products 
that were showcased. We also gave her statistics noting the tremendous growth in the plus-size market that she worked 
into her comments during the segment.  

What was the impact of the hit? 
Olguin: After Silhouettes' clothing was highlighted on the February 12 show, the company saw an increase both in Web 
site traffic and sales. We were able to note in subsequent pitches to local media that Silhouettes had just been featured on 
Today, which helped secure even more coverage. That first appearance has also led to another planned segment featuring 
Silhouettes on the show in the coming weeks. Because Silhouettes executives told us when we first came on board that 
Today was their ultimate media goal, they are thrilled. 

Name: Michael Olguin, president, Formula PR (San Diego) 

Placement: Today, February 12 

Pitch timeline: Three months 

From the May 07, 2007 Issue of PRWeek 

� Tags: 
� Media  
� Retail  

Page 2 of 4Silhouettes finds a fit for 'Today' - PRWeek US

11/5/2007http://www.prweekus.com/Silhouettes-finds-a-fit-for-Today/article/56951/



� Branding  
� Media Relations  

  
Article Tools 

�  Print  

�  Email  

�  Order Reprint  

  
  

   
Most Popular 

� Gap's crisis team tackles child labor controversy 
� Disaster relief efforts get more involved 
� Fake news conference spurs outrage 
� Hormel boosts comms as it debuts Web sites 
� Chiquita addresses layoffs with internal comms push 
� FEMA under fire for fake news briefing 
� Zipcar changes corporate AOR, taps CooperKatz 
� Public eats up free Taco Bell offering 
� FEMA fallout continues as staffer loses job  
� Lexus teams with Scholastic to promote green education 

Most Emailed 

� Gap's crisis team tackles child labor controversy 
� Lexus teams with Scholastic to promote green education 
� Zipcar changes corporate AOR, taps CooperKatz 
� Disaster relief efforts get more involved 
� 10questions debuts online interactive political forum 
� FEMA under fire for fake news briefing 
� Fake news conference spurs outrage 
� Actionable Social Media - brands move from listening to participating 
� Use press releases in moderation 
� Survey: More journalists consult online info  

Most Recent 

� Use press releases in moderation 
� Salon.com still thriving as brand evolves 

Page 3 of 4Silhouettes finds a fit for 'Today' - PRWeek US

11/5/2007http://www.prweekus.com/Silhouettes-finds-a-fit-for-Today/article/56951/



  

 
Popular Tags 
Account Change Advertising Arts and Entertainment Automotive Blogs Branding Consumer Corporate Corporate 
Communications Crisis Communications CSR Event Financial Services Food and Beverage Healthcare HR/Management 
Media Media Relations Nonprofit Products and Tools Public Affairs Retail Social media Technology Tourism  

 

Home | News | Newsletters | Blogs | Directory | PR Jobs | Events | Subscribe | Issue Archive | Contact Us | About Us | 
Editorial Calendar | Reprints | Advertising |  RSS 

This material may not be published, broadcast, rewritten or redistributed in any form without prior authorization.  

Your use of this website constitutes acceptance of Haymarket Media's Privacy Policy and Terms & Conditions 

� Helping the little guy make a big splash 
� Philadelphia: Beyond the city limits 
� A different branding strategy comes together at Applebee's 
� Culture of virtual worlds is catching on 
� Think tanks using online video to expand reach, appeal 
� Trail Watch: Limiting endorsements 
� A clean operation 
� What are some of the main factors to ensure a successful transition to a new agency? 

Page 4 of 4Silhouettes finds a fit for 'Today' - PRWeek US

11/5/2007http://www.prweekus.com/Silhouettes-finds-a-fit-for-Today/article/56951/


